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1. IPOXQIIIKEX IAHPO®OPIEX

‘Ovopa Mapia

ETtifeTo Toovpéda
EOvikotnTa EAXAnvikn
OlKOYEVELAKN KATAGTACN 'Eyyaun
TnAé@wvo +302321049309
E-mail mt@ihu.gr

2. EKITAIAEYXH
Itvyio ATEI - 2005

MeTamTUXLOXKOG
TitAog Zmovdwv -
2006

A akTopko - 2016

Ew8wko Mpoypappa
Exmaidsvong - 2007

Adslx EEACKNCEWG
emayyéApatog - 2003

Teyxvodoywko Exmaidevtikd 16pupa Kevtpikng Makedoviag
ZxoAng Owovopiag kot Atoiknong

Tunua Awoixknong Emiyeipnoswv

«Alolxknon Emtiyelprioewv»

Greenwich University
«Master in Finance and Financial Information Systems» -

[Mavemiomuio Makedoviag

Tunpa E@appoopévng IMAnpogopukiig

«H emidpaon twv TEYVOAOYLWOV TANPOQPOPLKNG  KAL
EMKOLVWVLIWV GTNV EMOTHUN TV VTnpeciwv. H otdon twv
KATOVOAWTWY  ATEVAVTL OTIG TAEKTPOVIKEG VTN PECIEG
TIOALTIOPOV, TOUPLOHOV, EVIIHEPWONG KL Pruxaywylog»

BeBalwon mapakoAiovbnong oto Ewikd Ipdypappa
Exmaidevong yw tig Emxeipnoelg kat tig T.ILE. otn Néa
Owovopia tov TEI Kevtpwknig Makedoviag oe cuvepyaoia pe
to [Tavemotpo Plovdid.

Xopnynon Adeiag Aildaokariag AyyAkng yAwooag
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3. EIATTEAMATIKH EMIIEIPIA

3.1 Epsvvnuka llpoypappata
2017-onuepa: Avaminpwtpia Kabnyntpua Tunipatog Opyavwong kot Awoilknong

Emtyyeipnocwy, AleBvég IMavemiotpio EAAGSog
2022-onuepa:  Emikovpn  KaBnyntpux Tpnpatog Opydvwong kot  Awoilknong

Emtyeipnocwy, AleBvég IMavemiotpio EAAGSog
2007-2017: Emotnpovikog ovvepyatng Tunuatog Opyavwong kot Atwoiknong
Emyeipnocwyv, TexvoAdoyikd Exmaideutiko T8pupa Kevrpikng Makedoviag

01/10/2006 - 6/2016: Atouwxn etaipia TEOYPEAA AIIOXT. MAPIA -Epeuva ayopdg

KOl ETXEPNUATIKEG OUVUPBOVAEG Slayxelplong kol Tpowbnong Topadoolakwy Kot

NAEKTPOVIKWV TIWATCEWV.

3.2 Epevvntka llpoypappata

= INTERREG, M£tpo 2.32., OXETIKA LE TNV EMYEPNUATIKOTNTA KL TIG VEEG TEXVOAOYLES
TANPOPOPLKNG KL EMKOWWVIWV TNG Katnyopiag mpdadng «Avamtuén kKowwv
EKTALSEVTIKWV  SpACTNPLOTTWVY», OTNV €vEPYElX «Avamtuén Alxocuvoplakwyv
ExmaSevtikwv [poypappdtwyv petagd TEI Zeppwv kat University of Plovdivy,

» «INTERREG», Méetpo 2.3.2, OXETIKA HE TNV EMYXEPNUATIKOTNTH KUl TIG VEEG
TEYVOAOYIEG TANPOPOPIKIG KAl EMIKOWVWVIWV TNG Katnyoplag mpdéng «Avdmtudn
KOLVWV EKTIALOEVTIKWVY SPACTNPLOTITWVY», OTNV EVEPYELA «AVATITUEN ALtOLVOPLAKWV
ExmaSevtikwv [poypappdtwv petagd TEI Zeppwv kat University of Plovdivy,

= [IPOIITYXIAKA TPOTPAMMATA ZXIIOYAQN XTO TEI XEPPQN (pé€tpo 2.2), tovu
vmoépyov 7, Kevtpikn Apaon, to €tog 2008

= [IPOINITYXIAKA TPOTPAMMATA ZXIIOYAQN XTO TEI XEPPQN (pé€tpo 2.2), tovu
vmoépyov 7, Kevtpikn Apaon, to €tog 2008

» «Greek -Bulgarian network for education and training in entrepreneurship: models,
programmes and virtual enterprise infrastructures», - ERDF

» «Evioyvon Metadibaktopikwv Epsuvntwv», SHALE: See the Whole Landscape: A
semantic Web Service for. Constructing Concept Maps. SH4_(2574).

= Apxwndén tou TEI Kevipwkn Moaxedoviag. «Apxwundng IlI-Evioxvon Epsuvntikwv
Ouddwv TEI Zeppwv»,
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= «Xpnon tov E-S-Qual ywx va petpnBel n moldtNTA TWV L0TOGEAISWV NAEKTPOVIKIG
Tpame(kng otnv EAAGSq,

»  «Apxwundng II-Evioyvon Epsuvntikwv Opadwv TEI Zeppwv»,

» Erasmus+ CBHE action “Licence, Master proffesionels en formation ouverte et a
distance pour le denelopment du tourisme durable en Chine, au Vietnam et au

Kirghizstan -LMPT”

4. AKAAHMAIKH EMIIEIPIA

4.1 AWdaokadiaoe [Mponttuylakd lpoypappata ETovdwv

A) Akadnuaikd ¢t 2007-2016 (wc epYaoTNELOKOC KL ETLOTNUOVIKOC GUVERYAETNC)

Texvodoywo Exmadevtiko 18pupa Kevtpikng Maxedoviag, xoAn Owovopiag kot
Awixnong, Tunpa Atoiknon Emiyeipnioewv

o Apxés MapkeTivyk

e Opyavwolakn Zuumepupopda

e Human Resource Management (Erasmus students)

¢ Organizational Behaviour (Erasmus students)

e [IAnpo@opkd Zvotpata Aloiknong Emyelpnoswv

e Principles of Marketing (Erasmus students)

o  WYnouakd Mapketivyk

e Yuompata Ymmpeowwv kot EEwtepkn) Avabeon Emyyelpnpatikwyv Asttovpylov
e Awixnon Kawotopiag kat Teyvoroylag

e Principles of Marketing (Erasmus students)

e Management of Technology and Innovation (Erasmus students)

e Electronic services (Erasmus students)

e Digital Marketing (Erasmus) "¥neak6 Mapketvyk "

e E-business (Erasmus)

B) Akadnuaikd étn 2017-2023 (w¢ Emikovpn kat AvamiAnpwtpia Kadnyntpwa)

AeBveg IMavemotpo EAAGSog, ZxoAn Owovopiag kat Aoiknong, Tunpa Opydvwong

kal Awoiknong Emyelpnoswv
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o Yyumepupopa Katavaiwtn

e Apxes MapketTvyk

e Digital Marketing (Erasmus)

e E-business (Erasmus)

e Ewwka Oépata Atadiktvakov Mapketivyk

o  WYnouakd Mapketivyk

o Yuumepupopd Katavairwm kat Méoa Kowvwvikng Aiktdwong
) Akadnuaiko €tog 2021-2022, EAAnviko Avoiyto Mavemomuo (EAID), ITpomtuylakd
[Mpoypappa Zmovdwv Awoiknong Touplopov.

e XYNTONIXZTPIA kot MéAog ZEI ¢ Oepatikng Evomrtag AIT86: HAsktpoviko

Emyepetv otov Touplopd

4.2 AWdaokadia og Metantuylakd lIpoypappata ETovdwv
Axadnuaikd €étn 2010-2023

Mpoypappa Metantuyxlakwv Imovdwv (ILM.E) pe Titdo Awixknon
Emyelpniioewv, Tov Tunpatog Awoiknong Enyelpiioewv tov T.EL Zeppwv

o «Apxes Mdapketvyk kat Atoiknong [wAnoewv»

o «HAektpovikég Emtiyeipriocig»

Axadnuaixd €tn 2012-2023

Mpoypappa Metantuylakowv Imovdwv pe titAo MBA in Hospitality and
Tourism, «Awoixnomn Enyeipnicewv ®loéeviag kat Touplopov» Tov TUHATOC
Awiknong Enyepiioewyv, tov T.E.L Zeppwv.

e «Risk Management Systems in Hospitality»,

e “E-Business in Tourism”,

e “Contemporary Hospitality and Tourism Marketing”

e “E-services in Tourism”

e «Tourism Marketing”

Axadnuaixa €tn 2014-2018

Mpoypappa Metanmtuxlakwv Imovdwv (ILM.L) pe Titdo Awoiknon kot
Opyavwon ExkkAnowotikwv Movadwv, Touv Tpnpuatog Awiknong
Enmyepnioewv, Tov TEI Kevtpki)ic Makedoviag.

e “Ewcaywyn oto Mdpxetivyk”
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e “Hyecia Baoilopevn otnv Ala»
o “Néec TexvoAoyieg kat ExkAnola”
e  “Wnoeuakd Luotnua Awoiknong Emiyelpnoswy”.

e “Etaipwn Kowwvikiy Evbovn”

Axadnuaixa €tn 2018-2023

Mpoypappa Metantuxiakwv Emovdwyv (ILM.E.) pe titdo Anpdciwa Awoiknon,
Tov TuNpatog Aoiknong Emyeipnoewv, tov TEI Kevtpkiic Makedoviag.

e “Mdapketvyk Ymmpeolwwv”.

o «HAektpovikég Ymmpeoieg”

e «Awoiknon AvBpwTtivou Avvapikol oe Anuooieg Ynmpeoieg kat Opyaviopovg ”,

Axadnuaixd €tn 2019-2023

AyyAd@wvo IMpoypappa Metantuxlakowv ITovdwyv «Strategic Management

Design» -IIMEX Xtpatnywkog Ixediacpog IIpoidovtwv, Tov Alebvoug

Mavemotnuiov EAAadog.
) «Consumer Behavior”
) «Marketing Analysis and Brand Research Strategy ”

4.3 MItuywakéc Epyaocieg kot Metamtuytakéc AtatpiBéc
EmfAémovoa kabnyntpld oe

[Mavw amé 60 mruylakwv gpyaciwv oto Tunpa Opydvwong kat Atolknong
Emiyeipniocwy, AITIAE

16 petamtuylakwv StatplBwv tou [poypdupatog Metamtuylakwyv Emovdwyv (I1.M.X.)
ue titAo Awiknon Emyepnoswv, touv tunpatog Opydvwon kot Awoiknong
Emyeipniocwy, Alebvég lMavemiotpio EAAGSog.

17 petantuylakwv StatplBwv, tov Ipoypapupatog Metantuxlakwy Zmovdwv, MIIX
duoleviag kat Touplopov, Tov Tunpatog Opydvwon kat Aoiknong Emyeipriocwy,
AeBveg Mavemomuio EAAGSog.

26 petantuxlakwv Statplfwv, tov Ipoypappatog Metamtuylakwyv EToudwy o
Anpdoila Aoiknon, touv tTunpatog Opydvwon kat Aloiknong Emixelprioewyv, Atebvég
[Mavemompo EAAGSog

4 petamtuylakwv Satpfwv, tov AyyAd@wvovu Ilpoypdupatog MetamTuylakwy
Imovdwv «Strategic Management Design» -[IMX Xtpatnywkog ZxeSiaopudg lpoidvtwy,

Tov AteBvoug lMavemiotnpiov EAAGSog.
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4.4 Aidaktopko Mpoypappa Xmovdwv

Médog TpLueroVg emitpomig TG ASakToptknig Alatpfng ya To yvwoTtikd medio
«Bewpleg ECWTEPIKNG KAl EEWTEPLKNG VTIOKIVIONG OTO £PYACLAKO TEPLBAAAOV» pE
Oeua «H mapakivion avBpwTivouv SuVaUIKOU WG epyaAeio emmpeacpol TNg
OUUTIEPLPOPAS TOV EPYALOUEVOU KAL TOU KATAVOAWTI) OTIG CUYXPOVES ETIXELPNOELS
QAAG KL 0TO SNUOGLO TOUEN.

Médog ™G TplpeAovs Emitpomig ekmovnong SiSaktopikng Satpfng pe titAo:
«Métpnon Ikavomoinong Xpnotwv HAsktpovikwv Ymnpeowwv: Epmelpikr peAét
agloAdynong NG QMOTEAECUATIKOTNTAG TWV EEWOTPEPWV  TANPOPOPLAKWDV

OUCTNUATWV TNG NAEKTPOVIKNG SlakuEpvnoneg»

4.5 Aldackaiia o KABM
Axadnuaiko 'Etoc 2019-2020

TitAog: «AIOIKHZH EKITAIAEYTIKQN MONAAQN»

«Atoiknon Stadikactwv ANYPnG amo@eaoewv»
«Hyeola kat Staxeiplon ovykpovoewv»

«TeAwn| epyacion

5. AHMOZXIEYZXEIX

5.1

1.

2.

J3.

4.

Anpooievoeig o Emotnuovika leplodika pe Kpirég

Fragidis, G., Paschaloudis, D., & Tsourela, M. (2008). Towards an educational
model for the knowledge economy. Communications of the IBIMA, 3, 62-67.
Fragidis G., Paschaloudis D., Tarabanis K., Tsourela M. (2010). Business models for
the co-creation of value with the customer. Journal of e-Business,1, 17-22.

Tsourela M., Paschaloudis D. (2010). A survey of web-site success metrics through
Greek electronic businesses. The E-business Review, X, 136-142, ISSN: 1550-7793.
Tsourela M., Paschaloudis D. (2012). Motivational factors of using eLearning
Services in Greece. Business and Management Review, 1 (11), 36-42, ISSN: 2047-
0398
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J5.

j6.

7.

J8.

j9.

J10.

J11.

J12.

J13.

J14.

Tsourela, M., Trambalidou, K., & Paschaloudis, D. (2012). Marketing of tourism e-
services through Facebook. The case of Europen museums. International Journal of
Arts and Commerce, 1(3).

Roumeliotis, M., & Maria, T. (2014). Perception and adoption of technology based
services by students of higher education. International Journal of Scientific and
Research Publications, 4(3), 1-5.

Tsourela M., Paschaloudis D., Fragidis G. (2014). Value Co-Creation And University
Teaching Services. The Case Of Teachers’ Evaluation Process. International Journal

of Scientific & Technology Research, 3 (2), 243- 249.

Paschaloudis, D., & Tsourela, M. (2015). Using ES-QUAL to measure internet
service quality of ebanking web sites in Greece. The Journal of Internet Banking
and Commerce, 19(2), 1-17.

Tsourela, M., & Roumeliotis, M. (2015). Exploring the Degree of Consumer
Readiness for Self Service Technologies. International Journal of E-Services and
Mobile Applications (IJESMA), 7(2), 25-42.

Tsourela M., Paschaloudis D., Fragidis G., Giouvanakis A., & Roumeliotis, M. (2015).
Collaboration learning as a tool supporting value co-creation. Evaluating students
learning through concept maps. Procedia-Social and Behavioral Sciences, 182, 375-
380.

Tsourela M., Paschaloudis D., Soumaya B-L. (2015). Value co-creation through the
use of audience response systems in education. Journal of Psychology and Social
Studies, 1X, 3, 26-34.

Tsourela, M., & Roumeliotis, M. (2015). The moderating role of technology
readiness, gender, and sex in consumer acceptance and actual use of Technology-
based services. The Journal of High Technology Management Research, 26(2), 124-
136.

Tsourela M., Tarabanis K., Fragidis G., Paschaloudis D. (2015). Value co-creation in
education scope methods and insights. International Journal Of Advance Research
And Innovative Ideas In Education, 1(2).

Makri E., Tsourela M., Paschaloudis D., Nerantzaki D. M. (2016). The Reflection of
Greek Reality Concerning Taxation from the Perspective of Both Tax Payers and
Taxmen. World Academy of Science, Engineering and Technology, International

Journal of Law and Political Sciences, 3 (11)
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J15.

Tsourela M., Roumeliotis M. (2017). Technology-Based Services Adoption: A
Comparison of the Major Applications. International Journal of Innovation and

Technology Management, 14(03), 1750012.

J16. Makri E. Tsourela M., Paschaloudis D. (2018). Reflection of Greek reality

concerning taxation. The Macrotheme Review ,7(1)

J17.Zourladani A., Kesoglou V., Tsourela M. (2020). An Important -Performance Analysis

J18.

J19.

120.

J21.

J22.

J23.

J24.

J25.

of Personal Training Studios and Gyms Service Quality. International Journal of
Progressive Sciences and Technologies, 22 (1), 403-411

Spyrantis, P., Nerantzaki, D. M., Tsourela, M., & Paschaloudis, D. (2020). Social
Media Marketing in Hospitality Industry of Crete. In Cultural and Tourism
Innovation in the Digital Era (pp. 189-199). Springer, Cham.

Mantios S., Tsourela M., Paschaloudis D., (2018 ). Factors affecting the Acceptance
and use of Live Customer Support Chat, LSC in banking, International Journal of
Management and Applied Science, 9(4), 50-57.

Athianou-Gkogka K., Kontsantinidou V., Tsourela M., Paschaloudis D. (2019).
Experience Tourism. The Case Of Couchsurfing. International Journal of
Management and Applied Science, 5 (11).

Tsourela, M., & Nerantzaki, D. M. (2020). An internet of things (IoT) acceptance
model. Assessing consumer’s behavior toward IoT products and applications.
Future Internet, 12(11), 191.

Maslarinou, E., Tsourela, M., Paschaloudis, D., & Nerantzaki, D. M. (2022). Aviation
Industry Crisis Management: Effects of COVID-19 Pandemic in Athens
International Airport Environment. In Transcending Borders in Tourism Through
Innovation and Cultural Heritage (pp. 311-317). Springer, Cham.

Kesoglou V., Tsourela M., Zourladani A. (2021). COVID-19 Effects on Antecedents
and Outcomes of Trainees’ Satisfaction in Personal Training Studios and Gyms:
Differences between Online and Offline Training Sessions. International Journal of
Advanced Research In Science, Engineering and Technology, 8 (8), 17934-17940.
Kalogiros, V., & Tsourela, M. (2021). E-Citizen at the Age of Covid-19. The Case of
Opengov. Research and Results. HAPSc Policy Briefs Series, 2(2), 51-64.

Tsourela, M. (2022). Sports consumers conformity behavior: expectations from
online vs. offline personal training studios sessions. Managing Sport and Leisure, 1-

16.



Buoypoeuo Znpeiopa Toovpéra Mapio

J26. Tsourela, M. (2022). Successive Intertwining of Young Consumers’ Reliance on
Social Media Influencers. Communications, X(X), XXX-XXX (under publication to the
next issue)

J27. Tsourela, M. (2022). Gaining Competitive Advantage By Exploiting Internet Of
Things (IoT) Technology. WSEAS TRANSACTIONS on COMMUNICATIONS, Vol. 21,
170-180

5.2 Anpootievoslg o€ Emotnuovika Xuvédpua pe Kputég

CAl. Paschaloudis D., Fragidis G., Tsourela M., Giouvanakis A. (2006). “Joint programs
for Cross-Border Educational Collaboration: Organizational and educational Issues”.
7th International Conference of Virtudlna Univerzita, 14-15 December 2006 -
http://virtuni.eas.sk/rocnik/2006/data/pdf/fid000791.pdf

CA2. Fragidis G., Paschaloudis D., Tarabanis K. and Tsourela M. (2007). “Business

Education in the New Economy: Anatomy of Postgraduate Programmes in Europe”.
7th Annual Conference of the International Academy of E-Business, 5-9 April 2007,
Vancouver, Canada.

CA3. Tsourela M., Paschaloudis D., Fragidis G. (2007). “SWOT Analysis of Service E-
business Models”. International conference in Management of International Business
and Economics Systems (MIBES 2007). 29-30 September 2007, Larissa, Greece

CA4. Tsourela M., Paschaloudis D., Pantelidis P. (2007). “Probable causes for an e-
business failure”. 5th International Conference on New Horizons in Industry, Business
and Education (NHIBE 2007), 30- 31 August 2007, Rhodes, Greece.

CA5. Paschaloudis D., Tsourela M., Anastasiadou K. (2007). “Is Neuromarketing a mind
"invader"?” 5th International Conference on New Horizons in Industry, Business and
Education (NHIBE 2007), 30- 31 August 2007, Rhodes, Greece

CA6. Paschaloudis D., Tsourela M., David C. (2007). “Knowledge Sharing Across Higher
Education Institutes in Interregional Countries, The Case of an Academic Network
Between Greece and Bulgaria”. 4th International Conference on Intellectual Capital,
Knowledge Management and Organizational Learning, University of Stellenbosch
Business School, 5-16 October 2007, Cape Town, South Africa

CA7. Fragidis G. Paschaloudis D., Kehris E. Anastasiadou K. Tsourela M. (2007).

“Traditional Programmes for the New Economy. A survey of European Business
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employees, regarding their intention to leave work position. A survey in small and
medium enterprises”. International Conference on Management of International
Business and Economics Systems (MIBES 2008), 4-5 July 2008, Larissa, Greece

CA9. Tsourela M., Psachaloudis D. (2009). “Banking Transactions through Internet. A
study in Greece”. 11th IBIMA Conference on Innovation and Knowledge Management
in twin track Economies. 4-6 January 2009, Cairo, Egypt.

CA10. Tsourela M., Paschaloudis D., Fragidis G. (2009). “Factors affecting the success of
an e-business model. A survey among Greek e-businesses”. 6th International
Conference New Horizons in Industry, Business and Education (NHIBE 2009). 27-28
August 2009, Santorini, Greece

CA11. Paschaloudis D. Tsourela M. (2009). “Technology gets to marketing: ethic
concerns and debates from the transition of marketing to neuromarketing”. 13th
Annuaytl Conference of the European Society for the History of Economic Thought -
Technical change and economic analysis. 23-26 April 2009, Thessaloniki, Greece. -

CA12. Tsourela M. (2009)."Ageism and Commitment in Greece”. 6th International
Conference “New Horizons in Industry, Business and Education” (NHIBE 2009). 27-28
August 2009, Santorini, Greece.

CA13. Tsourela M., Paschaloudis D. (2009). “E-generation is changing the shape and
procedures of educational environment and generally societies”. 13th IBIMA
Conference on Knowledge Management and Innovation in Advancing Economies, 9-10
November 2009, Morocco.

CA14. Fragidis G., Tsourela M (2010). “Contributions from personal health records
(PHR) on customer-centered e-health”. 6th International scientific Conference of
Business and Management, 13-14 May 2010, Vilnius, Lithuania

CA15. Tsourela M., Paschaloudis D. (2011). “Acceptance of e-government services by
older people in Greece”. 7th International Conference: on New Horizons in Industry,
Business and Education, 25-26 August 2011, Chios, Greece.

CA1l6. Fragidis G., Tsourela M., Paschaloudis D. (2011). "ICT for the Development of
Patient-Centered Healthcare". 7th International Conference: on New Horizons in

Industry, Business and Education, 25-26 August 2011, Chios, Greece.
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International Business and Economics Systems (MIBES 2011), pages 520-527, 18-21
September 2011, Serres, Greece

CA18. Paschaloudis, D., Tsourela, M. (2012). “Marketing of Tourism E-Services in the
New Economy”. International Conference on Contemporary Marketing Issues (ICCMI
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doleviag kat Tovplopov» touv Tunpatog Opydvwong kat Atoiknong Emyyeiprioewv

™G ZxoAng Owovopiag kat Aloiknong tov AleBvoug Mavemotnuiov g EAAGSog
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Tuykpotnong g Emitpomig Epeuvvwv kot Awxyxeipiong tov E.AKE. tou T.E.L

Kevtpukng Makedoviag, yia to Stdotnpa €wg tig 19-12-2020»,
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